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MʲǸǪʔʌȡʬǸ ñʔɃɃǍɶʳ 

This document provides an overview of cross -Hub experiences, methodologies, 
ǍɅǱ ɾʌɶǍʌǸȓȡǪ ɶǸǪɐɃɃǸɅǱǍʌȡɐɅɾ ǸɃǸɶȓȡɅȓ ȒɶɐɃ ʌțǸ MɅȓǍȓǸᶲ=uÃ ɳɶɐȲǸǪʌẏɾ 
awareness -raising and communication activities under Work Package 3 (WP3). 
It is based on the implementation of Tasks 3.3 and 3.4 across the participating  
Hubs and highlights key lessons learned, transferable formats, and forward -
looking strategies for cultivating a stronger bioeconomy culture through art, 
design, and co -creative practices. In addition, it outlines  the process and key 
insights gained from Task 3.4.1 Ṿ This is Bioeconomy!  International Design Award.  

A core section of the report outlines the process behind the design and selection 
of activities, guided by key instruments such as the Activity Catalogue, the Map 
and Gap Analysis, and co -creation workshops. Developed during earlier work 
packages, these to ols provided the groundwork for WP3 by helping identify local 
needs, determine suitable engagement formats, and tailor interventions to 
specific contexts. The chapters further detail the evaluation methodologies 
applied uniformly across all Hubs to ensure transparency . and  comparability  

A summary of each activity  in T3.3 - Art events & Communication campaigns 
and T3.4 Ṿ Awareness Raising events is provided for every Hub, including an 
overview of objectives, audiences, and engagement formats, along with a 
comparative table that categorizes the key attributes of eac h activity. One activity 
per Hub from each task is then highlighted as a best practice and described in 
greater detail. Building on these insights, a cross -consortium analysis identifies 
good practices, emerging patterns, and innovative approaches that cou ld be 
replicated or scaled in future initiatives.  

In addition, the report provides a detailed account of Task 3.4.1 Ṿ This is 
Bioeconomy!  International Design Award.  This section describes the 
ȡɃɳȺǸɃǸɅʌǍʌȡɐɅ ɳɶɐǪǸɾɾ ɐȒ ʌțǸ ǍʭǍɶǱṞ ɐʔʌȺȡɅȡɅȓ ʌțǸ ǪɐɅɾɐɶʌȡʔɃẏɾ ɶɐȺǸɾ ǍɅǱ 
responsibilities, the key stages of the process, and the structure of the award 
ȡʌɾǸȺȒṣ uʌ ǍȺɾɐ ǪɐʬǸɶɾ ʌțǸ ǸʬǸɅʌẏɾ ǸʲǸǪʔʌȡɐɅṞ ǸʬǍȺʔǍʌȡɐɅṞ ǍɅǱ ȒʔʌʔɶǸ 
recom mendations, presenting the entire process as a comprehensive case study.  

Art and design played a central role  in deepening public engagement across 
the Hubs, not merely by communicating information about the focus areas, but 
by creating meaningful experiences related to them. A dedicated section of the 
report synthesizes how these creative methods shaped particip ant interactions 
and significantly enhanced the overall quality of engagement. Rather than 
functioning only as tools for dissemination, art and design served as exploratory 
and reflective practices that questioned assump tions, invited critical thinking, 
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and fostered interdisciplinary dialogue. Crucially, these approaches shifted the 
emphasis from delivering messages about the thematic focus areas to 
generating experiential connections with them ṽmaking the content tangible, 
emotionally resonant, and person ally relevant. This experiential framing, 
facilitated by design, resulted in a deeper and more lasting form of engagement, 
particularly among youth, non -experts, and marginalized groups who are often 
overlooked in traditional science communication formats.  

The report also touches on efforts to engage underrepresented groups, such as 
youth, rural communities  and  small businesses . While not a primary focus across 
all Hubs, several activities included experiments with co -creation, gamification, 
and other participatory formats to broaden inclusivity. Although the degree of 
success varied depending on local context and available resour ces, these 
initiatives offer valuable insights for future strategies ṽhighlighting the 
importance of building trust, establishing lo cal partnerships, and using 
adaptable engagement formats that respond to the needs of diverse audiences.  

The section about lessons learned brings together the key insights that 
emerged across different regional and thematic contexts during the 
implementation of the awareness -raising activities. It reflects on what 
contributed most to successful outcomes and highlights the importance of early 
planning and stakeholder mapping, as well as the adoption of blended 
methodologies that integrate both theoretical and practical components. In 
several Hubs, allocating more time and resources to the development of content  
and the coordination of logistics proved critical. Similarly, the use of clear 
communication tools and consistent visual branding enhanced the coherence 
and professionalism of activities. Flexibility in adapting formats to local cultures 
and audience need s also emerged as a significant factor in ensuring relevance 
and inclusivity.  

These lessons provide the foundation for a set of  strategic guidelines for future 
initiatives. A key recommendation is to embed bioeconomy  engagement 
activities within institutional frameworks such as schools, municipalities, 
museums, or other established community settings to ensure continuity and 
legitimacy. Formats that are design -led and inclusive ṽsuch as participatory 
workshops, games, and exhibitions ṽare particularly effective in fostering 
meaningful engagement. Using accessible language and visual storytelling can 
significantly improve the reach and impact of complex scientific content. 
Additionally, efforts to build long -term networks  and communities of practice are 
essential for sustaining the momentum of awareness -raising efforts beyond the 
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scope of individual events. Planning for sustainability and scalability from the 
outset is necessary to ensure that these activities contribute to systemic change.  

The section also addresses the ongoing challenge of turning short -term 
engagements into long -lasting impact.  It suggests that sustainable change is 
most achievable when events are integrated into broader institutional or 
community structures, aligned with regional strengths, and supported by follow -
up actions or policy connections. Communication was identified b oth as a 
recurring challenge and as a powerful tool for transformation. The use of plain 
language, compelling visuals, and narrative -driven formats helped make 
scientific content more relatable and engaging. Tailoring outreach methods to 
suit specific audiences ṽsuch as leveraging social media to reach youth or 
working with trusted intermediaries in rural areas ṽproved particularly effective. 
Combining digital and physical channels of engagement enabled Hubs to reach 
broader and more diverse audiences, while also deepening the quality of 
interactions.  

By applying these shared principles, future bioeconomy initiatives can 
strengthen their effectiveness, broaden their inclusivity, and increase their 
potential for long -term impact. These insights offer a roadmap for building more 
resilient and publicly sup ported transitions toward a circular, biobased future.  

 

 

 

 

 

 

 

 

 

 

The information and views set out in this report are those of the author (s) and do not necessarily reflect 
the official opinion of the European Union, neither the European Union Institutions and Bodies nor any 
person acting on their behalf.   
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1 Introduction  

1.1 The Engage4BIO Implementation Approach  

Within the Engage4BIO project, five regional Hubs ṽAustria, Finland, Hungary, 
Italy, and the Netherlands ṽcollaborated to promote the development of a 
circular, sustainable bioeconomy. Each Hub represented a different thematic 
focus along key bio -based value  chains: circular and bio -based textiles (NL), 
agriculture and agro -food industries (HU), wood and interior (AT), bio -based and 
sustainable packaging (FI), and blue bioeconomy (IT). These regional priorities 
were supported through a transdisciplinary appro ach combining design 
thinking, co -creation, communication, training, and skills development.  

The methodological foundation for the activities implemented under Work 
Package 3 (WP3) was laid by Work Packages 1 and 2 (WP1 and WP2), which 
included the development of an Activity Catalogue, the execution of a Map and 
Gap Analysis, and the organisation of co -creation workshops with local 
stakeholders. The Activity Catalogue, developed at the outset of the project, 
served as a collection of exemplary methods and event formats that the Hubs 
had identified as effective based on their prior experiences. Thes e formats were 
labelled as pre -defined activities and offered inspiration and methodological 
support. Each Hub was required to select four of these formats ṽtwo under Task 
3.3 Art Events and Communication Campaigns  and two under Task 3.4 
Awareness -Raising Activities ṽand adapt them for implementation within their 
regional context during WP3.  

To complement the predefined formats, each Hub conducted a Map and Gap 
Analysis to identify local challenges, knowledge gaps, and stakeholder needs 
within their specific bioeconomy domain. These findings then informed a series 
of co -creation workshops, whe re SMEs, local policymakers, educators, 
researchers, and community actors collaboratively developed new ideas, 
formats, and tools tailored to their local priorities. Based on these co -creation 
processes, each Hub selected six additional activities ṽthree un der T3.3 and three 
under T3.4 ṽto be implemented as co -created formats. This, combined with the 
two predefined formats per task, resulted in a consistent structure across all 
Hubs: five activities under each task, tailored to regional needs while maintainin g 
alignment with the project's overall methodology. At least one of these activities 
was encouraged to be embedded in a major local or international public event 
to enhance visibility and outreach.  
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Each Hub adapted both predefined and co -created activities to align with its 
regional thematic focus and strategic objectives, ensuring relevance, innovation, 
and impact within their local bioeconomy ecosystem. In total, ten activities were 
planned per Hub ṽfive under Task 3.3 Art Events and Communication 
Campaigns  and five under Task 3.4 Awareness -Raising Activities.  This balanced 
structure allowed for consistency across the project while encouraging 
innovation rooted in local needs and priorities. The comb ined approach of 
structured methodology and flexible adaptation proved essential , not only for 
addressing the region -specific gaps identified through the Map and Gap Analysis 
but also for ensuring cultural and contextual relevance. As a result, all activities 
were better positioned to foster deeper public understanding, engagement, and  
long -term impact.  

1.2 The involvement of Arts and Design sector, instruments, skills and 
capabilities  

In the Engage4BIO project, arts and design have played a focal, even strategic 
role in fostering public understanding and engagement with bioeconomy 
themes. Rather than functioning purely as aesthetic qualities, art and design -
based methods were fundamenta lly integrated into the conceptualization, 
implementation, and communication of project activities. Moreover , art and 
design approaches and capabilities functioned not only as tools but also as 
priorities and purposes. This cross -cutting approach handled art and design as 
essential instruments for visual communication of complex scientific concepts   
and  strategies for raising awareness by involving participants from the wider 
public co -creation based creative activities.  

Quoting László Moholy -Nagy painter and photographer, member of the Bauhaus 
ɃɐʬǸɃǸɅʌṝ ẋEǸɾȡȓɅȡɅȓ ȡɾ Ʌɐʌ Ǎ ɳɶɐȒǸɾɾȡɐɅṞ ǩʔʌ ǍɅ ǍʌʌȡʌʔǱǸṣẍ ÿțǍʌ ȡɾ ʌțǸ ǩǍɾǸȺȡɅǸ 
how art and design was conceptualized, perceived  and treated in the 
Engage4BIO project. The involvement of the arts and design sector happened 
beyond the practicalities, it was a statement towards the qu oted attitude. From 
the capacity building aspect the project encouraged its partners and their 
stakeholders to step out of their comfort zone, challenge the formats how they 
present their messages about Bioeconomy .  This also means how tangible and 
tactile they demonstrate the relevance of this phenomenon on our ev eryday life 
by providing good examples on functional and sustainable products , case 
studies, creative tools for co -creation, design thinking frameworks and 
interactive design formats.  



 

14 
 

The project also  tried to  inspire the partners to work with local artists and 
designers not only as (visual) content creators but as co -developers and 
facilitators of learning  and  dialogue. This attempt supported the intention to 
include skills and unorthodox approaches  in storytelling, material experi -
mentation, participatory methods  and even in  spatial design , which contri -
bution s Ṿ we  stand to believe Ṿ can of ten  help with the transform ation  of  abstract 
ideas  such as circularity, biobased  ecosystems ṽinto tangible and more relatable  
experiences. The diverse portfolio included  of the project speculative  design 
sprints, hackathons, awards, community gatherings, design board games, pop -
up workshops, music experimentation, social media campaign videos and 
hands -on exhibitions .  All in all , Engage4BIO  aimed to  utilize creative tools to 
explore and broadcast the importance of bioeconomy principles  and we expect 
this experience  can be a good example for future multi -disciplinary  
col laborations . 

Designers and artists helped in shaping communication strategies and 
materials, develop educational contents, and visualize data in meaningful, 
suggestive and sensory ways. Engage4BIO validated that the arts and design are 
not limited to communication, they are essential to the realization of cross -
sectoral  activities. By integrating creative thinking and content creation, the 
ɳɶɐȲǸǪʌ ʌɐɐȶ ɾʌǸɳɾ ʌɐʭǍɶǱɾ ȡɅǪɶǸǍɾȡɅȓ ʌțǸ ɶǸǍǪț ǍɅǱ ȡɃɳǍǪʌ ɐȒ ẋǩȡɐǸǪɐɅɐɃʳ 
ǍʭǍɶǸɅǸɾɾẍ ǍǪɶɐɾɾ our hubs throughout Europe.  

1.3 Structure of the Document  

 

This deliverable is structured to provide a comprehensive overview of the 
methodologies, implementation, and outcomes of bioeconomy -related activities 
carried out by the Engage4BIO consortium, with a focus on the integration of art 
and design  in regional hubs . The Introduction, Framework and Methodology 
sections present the conceptual and methodological foundations established in 
the earlier work packages. These chapters provide a framework for how the 
activities were developed across the Hubs, highlighting the role of the Activity 
Catalogue , the Map and Gap Analysis , and the co -creation workshops  in 
identifying needs, selecting formats, and designing locally relevant interventions. 
They also explain the classification systems, evaluation criteria, and assessment 
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methods that were applied consistently across all Hubs to ensure comparability 
and impact measurement.  

Consortium Member Contributions  provide detailed accounts of the activities 
conducted under T3.3 Art Events and Communication Campaigns and T3.4 
Awareness Raising Campaigns. A summary of each activity implemented under 
T3.3 and T3.4 is provided for each country, accompanied by a table o utlining the 
key characteristics of these activities. This is followed by a cross -consortium 
analysis that highlights shared strategies, good practices, and innovative 
approaches across the Hubs.  

The section about the This is Bioeconomy! Ṿ International Design Award  
presents a detailed account of the design award initiative, including its 
conceptual and curatorial foundations, step -by -step implementation, evaluation 
and jury process, as well as lessons learned and future recommendations. The 
section highlights the aw ǍɶǱẏɾ ȡɃɳǍǪʌ ɐɅ ǍʭǍɶǸɅǸɾɾ-raising and showcases how 
design can contribute meaningfully to bioeconomy communication.  

The Role and Impact of Art and Design  synthesizes insights from all Hubs re -
garding the expectations, experiences, and influence of art and design methods 
on participant engagement and project outcomes, as well as the involvement of 
artists and designers in regional networks. Inclusive Engagement and Stake -
holder Strategies  discusses how various Hubs addressed the inclusion of margi -
nali sed and underrepresented stakeholder groups and  outlines potential future 
engagement strategies.  

Guidelines for Future Initiatives  builds on the lessons learned across all Hubs, 
synthesizing key insights about what worked well and what challenges emerged 
during the implementation of bioeconomy -related art events, communication 
campaigns, and awareness -raising activities. These experi ences form the basis 
for a set of future -oriented recommendations that highlight transferable 
practices, effective engagement strategies, and collaborative methods tailored 
to different audiences and regional contexts.  

The section also explores how short -term engagement can be transformed into 
long -term impact, offering strategic suggestions to strengthen continuity, 
deepen public involvement, and ensure the long -term involvement of arts and 
design  in regional innovation ecosystems, focusing on stimulating circular 
economies and societies.  
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Conclusion  provides a final synthesis of the key findings and reflects on the 
broader significance and long -term potential of the activities and guidelines 
developed through Engage4BIO.  
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2 Framework and Methodology  

2.1 Explanation of the differences and overlaps between art events 
and communication campaigns (T3.3) and awareness -raising 
campaigns (T3.4).  

All the art events and communication campaigns (T3.3) and awareness -raising 
campaigns (T3.4) have been implemented with a very similar approach and 
purpose: to enhance public understanding, knowledge, and awareness about 
the concepts, challenges, and oppor tunities within a circular, sustainable 
bioeconomy and sustainable regional development (including HUB -specific sub -
themes). These activities utilized diverse communication channels and engaging 
methods to capture attention, foster engagement, and drive me aningful 
changes in societal perceptions, behaviors, or policies related to local 
bioeconomy challenges. Many incorporated creative elements from arts and 
design to effectively convey messages, engage audiences, and captivate interest.  

While the boundaries between these two types of activities are not sharply 
defined and they share many overlapping characteristics, our analysis highlights 
some fundamental distinctions. Awareness -raising activities (T3.4) primarily 
focused on increasing p ublic visibility and general awareness of bioeconomy -
related causes. These campaigns aimed to spread the word about key issues, the 
importance of the bioeconomy, the roles of various organizations tackling these 
challenges, and ways for potential partners,  firms, and the general public to get 
involved. The level of direct engagement with the general or specific target 
audiences was generally less intensive compared to the art events and 
communication activities (T3.3).  

In contrast, T3.3 activities engaged more specific participants and predefined 
target groups within a more directed and regulated framework, often providing 
deeper, more interactive engagement. Both activity types successfully involved 
diverse participants  across gender, social, and cultural backgrounds, 
representing the full range of actors within bioeconomy value chains and the 
quadruple helix (academia, government, business, and civil society).  

In Engage4BIO art and design were not just tools but integral, strategic elements 
used across all project phases to translate complex bioeconomy themes into 
engaging, participatory, and visually impactful experiences . Therefore  various 
artistic  approaches  were employed to enrich both communication and 
awareness -raising efforts . This integrative approach represents a meaningful 
convergence between the two Tasks.  
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2.2 Criteria used for classifying and evaluating the activities  

From the outset of the Engage4BIO project, it was clear that creating a unified 
evaluation framework for 50 diverse activities ṽ25 under Task 3.3 Art Events and 
Communication Campaigns and 25 under Task 3.4 Awareness -Raising 
Activities ṽwould be methodologic ally challenging. Each activity addressed 
different thematic priorities, target audiences, and local objectives. To address 
this, the consortium, led by MOME and ArtEZ, created a shared reporting and 
reflection template incorporating both qualitative and q uantitative assessment 
criteria. While the framework ensured a coherent structure for the consortium, it 
remained sufficiently adaptable to accommodate the specific context and 
format of each activity.  

Despite the heterogenity ṽfrom local community events to specialist 
engagements with differing levels of artistic involvement ṽthe template defined 
standardised data fields and outcome measures . These included capturing 
baseline information (such as organizer, partners, event format, duration, and 
scope), assessing participant diversity across gender, social -cultural 
backgrounds, and value chain and quadruple helix actors, and reflecting on the 
coɅʌɶȡǩʔʌȡɐɅ ɐȒ ǸǍǪț ǍǪʌȡʬȡʌʳ ʌɐ ʌțǸ ɳɶɐȲǸǪʌẏɾ ǩɶɐǍǱǸɶ ȓɐǍȺɾṣ 

The reporting template is structured into three main parts:  

 

Beyond this general reporting, the template also guides an in -depth reflection 
ɐɅ țɐʭ ǸǍǪț ǍǪʌȡʬȡʌʳ ǍȺȡȓɅɾ ʭȡʌț MɅȓǍȓǸᶲ=uÃẏɾ ȓɐǍȺɾṣ uʌ ȒɐǪʔɾǸɾ ɐɅ ǪɐɅʌɶȡǩʔʌȡɐɅɾ 
to bioeconomy understanding and regional collaboration, as well as the role of 
arts and design i n developing and executing concepts in cross -sectoral activities.  
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The template further guided internal and optional external assessments 
regarding the impact on awareness, knowledge, collaboration, and the 
integration of arts and design.  

Internal evaluation , conducted by Hub coordinators and partners assessed  the 
following aspects:  

¶ audience diversity and representation across the bioeconomy value chain 
and the quadruple helix;  

¶ ǸǍǪț ǍǪʌȡʬȡʌʳẏɾ ǪɐɅʌɶȡǩʔʌȡɐɅ ʌɐ MɅȓǍȓǸᶲ=uÃ ɐǩȲǸǪʌȡʬǸɾ ṵɳʔǩȺȡǪ ǩȡɐǸǪɐɅɐɃʳ 
literacy, regional/transnational knowledge exchange, integration of art and 
design for accessible science/policy communication);  

¶ skills and knowledge transfer toward circular, bio -based practices and 
sustainable lifestyles (via material experimentation, visual storytelling, 
speculative design, and gamified tools);  

¶ the depth of cross -sector dialogue and creative professional involvement;  

¶ the effectiveness of immersive, participatory formats (exhibitions, 
workshops, installations);  

¶ responsiveness to local needs ṽincluding alignment with WP1 Map & Gap 
findings and the use of co -creation ; 

¶ while acknowledging that not all criteria applied in every case, thereby 
ensuring meaningful, consistent assessments.  

 

External evaluation,  which was implemented where feasible focused on:  

¶ collecting context -appropriate participant and stakeholder feedback (e.g., 
surveys, interviews, post -it notes, retrospective online forms; where 
relevant, social -media metrics);  

¶ assessing perceived outcomes (awareness and knowledge gains, local 
relevance, inclusiveness/representation, effectiveness of arts and design 
methods, and quality of formats/facilitation);  

¶ recording suggestions for improvement and evidence of collaboration or 
network effects;  

¶ analysing responses to identify trends, strengths, and gaps;  
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¶ summarising findings in activity -level reports to enable cross -Hub 
comparison and learning.  

 

With its comprehensive yet adaptable design, this complex reporting template 
enabled the Hubs to systematically classify, compare, and evaluate their activities 
from different perspectives, supporting coherence while enabling meaningful 
cross -Hub analysis and reporting.  

2.3 Lessons learned and future recommendation for evaluating 
diverse activities  

 

Applying both internal and external evaluations via a s tandardized  template 
created a robust, adaptable framework that worked across diverse thematic and 
regional contexts. This enabled consistent comparative analysis, supported the 
identification of best practices, and underscored how art, design, and 
communication can meaningfully engage the public with bioeconomy issues 
across Europe.  

Though  multi -level evaluation across 50 activities showed that the unified 
ǍɾɾǸɾɾɃǸɅʌ ʌɐɐȺɾ Ƀʔɾʌ ǩǸ ǍǱǍɳʌǸǱ ʌɐ ǸǍǪț ǸʬǸɅʌẏɾ ȒɐɶɃǍʌṞ ǪɐɅʌǸʲʌṞ ǍɅǱ ǍʔǱȡǸɅǪǸṣ 
Traditional surveys often underperform in informal or time -constrained settings, 
whereas flexible, creative methods  ṽ such as interactive visual feedback  engage 
participants  more effectively. Designing the right tool also depends on 
ɳǍɶʌȡǪȡɳǍɅʌɾẏ ʭȡȺȺȡɅȓɅǸɾɾṞ ǍʬǍȡȺǍǩȺǸ ʌȡɃǸṞ ǍɅǱ ɃɐǱǸ ɐȒ ǸɅȓǍȓǸɃǸɅʌṣ 

Future recommendations for internal and external evaluation:  

¶ Use a well -structured, thoughtfully designed reporting template to ensure 
consistent documentation and to support reflection, learning, and cross -
consortium synthesis.  

¶ Conduct internal evaluation within a few weeks of each activity, while 
memories are fresh, to capture depth, details , and actionable lessons ṽ
even if this is resource -intensive.  

¶ Collect external feedback from participants : the primary beneficiaries  ṽ 
despite  the added effort; their perspectives are essential for judging 
relevance and effectiveness.  

¶ Tailor evaluation tools to the specific target group and activity type (level of 
engagement, demographics, setting , agegroup ). 
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¶ Prefer simple, accessible methods where appropriate: visual and 
interactive tools (post -it notes, emoji icons, comment boards, brief online 
forms) often outperform lengthy surveys, especially with young audiences 
or at high -traffic public events.  

¶ Invest time and creativity in both internal reflection and participant -
centred evaluation to enhance the quality, relevance, and long -term 
impact of awareness -raising and public engagement activities.  
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3 Introduction to Consortium Member Contributions: 
Summary and Analysis of Hub Activities under T3.3  Ṿ 
Art events and communication  campaigns  and T3.4  Ṿ 
Awareness Raising Events  

As outlined in the Engage4BIO implementation approach, each Hub was expected to 
carry out ten activities ṽfive under Task 3.3 and five under Task 3.4 ṽcombining pre -
defined formats from a shared Activity Catalogue with co -created activities developed 
through  stakeholder engagement during WP2.  

To provide a comprehensive overview of all implemented activities ṽ50 in total, with five 
events per Task (T3.3 and T3.4) per Hub ṽa structured, Hub -level summary was compiled, 
covering both the Art Events and Communication Campaigns and the Awareness -
Raisin g Activities.  

ÿțȡɾ ɾǸǪʌȡɐɅ ǩǸȓȡɅɾ ʭȡʌț Ǎ ǱǸʌǍȡȺǸǱ ɐʬǸɶʬȡǸʭ ɐȒ ǸǍǪț oʔǩẏɾ ǪɐɅʌɶȡǩʔʌȡɐɅɾṞ ȡɅǪȺʔǱȡɅȓ 
general descriptions, target audiences, key features, artistic and design components, 
outputs, and reflections on impact and effectiveness.  

The summaries are based on the previously described  reporting and assessment 
template completed by the organization  or Hub that implemented the activity, in which 
each event was individually documented, following the classification and evaluation 
criteria outlined earlier in the Framework Methodology: Criteria Used for Classifying and 
Evaluating the Activities section.  

MǍǪț oʔǩẏɾ ǍɅǍȺʳɾȡɾ ǪɐɅǪȺʔǱǸɾ ʭȡʌț Ǎ ǪǍɾǸ ɾʌʔǱʳ ɐȒ ȡʌɾ Ƀɐɾʌ ȡɃɳǍǪʌȒʔȺ ǍǪʌȡʬȡʌʳṞ 
highlighting  photos of the event,  key success factors and its potential for replication.  

Following the Hub -level summaries a cross -consortium analysis offers  insights into 
recurring patterns and key findings across all implemented activities. This broader 
perspective underscores the ways in which art, design, and communication strategies 
can meaningfully support public engagement with the bioeconomy across div erse 
regional contexts.  
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4  Consortium Member Contributions: T3.3 Art Events and 
Communication Campaigns  

 

4.1 AUSTRIAN HUB  
4.1.1 Summary of Art Events and Communication Campaigns in the Austrian 

Hub  
 

General Description of Activities  

The Austria HUB implemented four awareness -raising activiti es addressing 
bioeconomy and circularity with a focus on the wood -based value chain, 
construction and interior design sector. Activities included the creation of a new 
ẌgɶǸǸɅ EǸɾȡȓɅẍ ǪǍʌǸȓɐɶʳ ʭȡʌțȡɅ ʌțǸ !ʔɾʌɶȡǍɅ uɅʌǸɶȡɐɶ EǸɾȡȓɅ !ʭǍɶǱṞ Ǎ ɳǍɅǸȺ 
discussion on circular economy at Möbel Austria Trade Fair, a student -led video 
production initiative on bioeconomic topics, and a participa tory quiz card game 
piloted at the Bioeconomy Changemakers Festival. T hese actions were 
developed through collaboration with universities, design professionals, trade 
fair organizers, and youth organizations, aiming to communicate sustainability -
related knowledge, through both formal and informal channels.  The fifth activity, 
a circular residency programme, was planned in close collaboration with 
representatives of artist collectives, galleries, and civil society initiatives, as well as 
political decision -makers, event moderators and civil society initiatives. A detailed 
conc ept had already been developed; however, the initiative was ultimately 
cancelled due to the lack of required additional funding, as the proposal was 
rejected during the funding process. A second attempt could not be pursued 
within the project lifetime of E ngage4BIO. Nevertheless, the network and team 
established through this effort remain motivated and are actively seeking new 
funding opportunities to reali se the programme in the future.  

Target Group of Activities  

The activities targeted a range of stakeholder groups. The design award and 
panel discussion addressed professionals from architecture, design, and interior 
industries, particularly SMEs active in timber construction. The student video 
project was aimed at  young adults, university students, and a broader social 
media audience interested in bio -based innovation. The quiz card game was 
developed for youth representatives aged 17 Ṿ32, linked to national youth 
organizations. This approach enabled the hub to enga ge with both expert and 
non -expert audiences across educational, professional, and civic sectors.  
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Assessment of Activities  

ÿțǸ ẌgɶǸǸɅ EǸɾȡȓɅẍ !ʔɾʌɶȡǍɅ uɅʌǸɶȡɐɶ EǸɾȡȓɅ !ʭǍɶǱ >ǍʌǸȓɐɶʳ ɾʔǪǪǸɾɾȒʔȺȺʳ ǱɶǸʭ 
attention to sustainable practices in interior design, receiving a total of 216 (and 
19 for the category) submissions and strengthening visibility for circular 
approaches. The Möb el Austria panel introduced bioeconomy to a professional 
audience but demonstrated that abstract terminology may hinder under -
standing; future sessions would benefit from clearer, application -oriented 
language. The video production project facilitated interdisciplinary collaboration 
and learning among students, though coordination challenges emerged due to 
scheduling constraints.  The quiz card game was well received, with its modular 
and interactive format proving effective for introducing key bioeconomy con -
cepts in youth settings. Feedback collected during the pilot phase informed the 
ȓǍɃǸẏɾ ȒʔɶʌțǸɶ ɶǸȒȡɅǸɃǸɅʌṣ 

Lessons Learned  

The activities confirmed that integrating bioeconomy topics into existing insti -
tutional platforms enhances reach and credibility, but requires careful adjust -
ment of content and terminology to match audience expectations. Co -creative 
and gamified formats, such as card -based learning tools, can effectively engage 
youth and support informal education. Student -driven media production is a 
viable method for transla ting complex topics, provided that logistical support 
and stakeholder coordination are adequately  managed. The experience suggests 
a strong potential for deeper integration of bioeconomy themes into design and 
creative industries through targeted initiatives and long -term partnerships.  

Future recommendations  

Collaborative formats such as student projects and card games should be further 
developed, as they effectively engage youth and translate complex bioeconomy 
concepts into accessible content. Early partner outreach and flexible creative 
direction are essent ȡǍȺ Ȓɐɶ ɾʔǪǪǸɾɾṣ ÿțǸ !ʔɾʌɶȡǍɅ uɅʌǸɶȡɐɶ EǸɾȡȓɅ !ʭǍɶǱẏɾ gɶǸǸɅ 
Design category proved impactful and should be expanded, ideally with new 
categories encouraging collaboration between designers, researchers, and 
material innovators. Events targeting professiona lsṽsuch as panel discussions ṽ
require careful framing and the use of relatable language to ensure accessibility. 
Informal, interactive formats like the quiz game and video storytelling resonated 
well and could be scaled for broader dissemination. The involv ement of designers 
should begin earlier in the planning process to enhance conceptual develop -
ment, while dissemination strategies should account for venue capacity and 
cross -border potential, especially in German -speaking regions.   
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4.1.2 Further information and a Good practice recommendation for Art Events 
and Communication Campaigns in Austrian HUB  

 
The links below provide further resources and recommendations related to the events 
summarised above from the Art Events and Communication Campaigns carried out in 
the Austrian HUB.  
 
Info Video:  

ü https://www.youtube.com/watch?v=wOYQ8XIF_K8  

Card Quiz Game:  

ü https://www.biz -up.at/artikel/engage4bio  

Design Award:  

ü https://www.designpreis.at/der -award/preistraeger/preistraeger -austrian -
interior -design -award -2023  

 

 

https://www.youtube.com/watch?v=wOYQ8XIF_K8
https://www.biz-up.at/artikel/engage4bio
https://www.designpreis.at/der-award/preistraeger/preistraeger-austrian-interior-design-award-2023
https://www.designpreis.at/der-award/preistraeger/preistraeger-austrian-interior-design-award-2023
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4.2 HUNGARIAN HUB  
4.2.1 Summary of Art Events and Communication Campaigns in the 

Hungarian Hub  
 

General Description of Activities  

The Hungarian Hub concentrated its activities on the intersections of 
bioeconomy, environmental sustainability, and creative engagement. Key 
topics ṽsuch as soil health, sustainable food systems, and innovative food 
production ṽwere identified during co -crea tion workshops with stakeholders 
ǍɅǱ ɾǸɶʬǸǱ Ǎɾ ʌțǸ ȒɐʔɅǱǍʌȡɐɅ Ȓɐɶ ɾțǍɳȡɅȓ ʌțǸ oʔɅȓǍɶȡǍɅ oʔǩẏɾ ȡɅȡʌȡǍʌȡʬǸɾṣ ÿțǸ 
primary goal was to translate complex ecological and scientific concepts into 
accessible and culturally relevant experiences for a wide audience,  thereby 
embedding these topics more deeply into everyday public discourse.  

The Hub implemented five activities that utilized interdisciplinary and design -led 
strategies to enhance public engagement and bio -literacy. The activities 
included an international food innovation design sprint; a cyanotype workshop 
and a sustainability p icnic as part of the Valley of Arts Festival; a roundtable 
discussion later distributed in podcast format as part of the Plant Blindness event 
series and an immersive multimedia exhibition presented at FUGA. Throughout 
these initiatives, the Hub applied sp eculative design, hands -on experimentation, 
and participatory educational tools to encourage critical reflection and position 
the circular bioeconomy as a socially relevant and emotionally engaging concept.  

Target Group of Activities  

The events were designed to engage wide and diverse audience. The Food 
Innovation Design Sprint specifically targeted university students and early -
career professionals aged 18 to 35 with backgrounds in design, food industry, 
business, and innovation. The cyanotype and cooking workshops - both featured 
at the Valley of Arts Festival - were aimed at the general public, particularly 
younger adults and families open to participatory experiences.  

The podcast roundtable discussion engaged participants with an interest in the 
intersections of art and science. The INTO SOIL exhibition primarily targeted 
members of civil society and professionals from the art and design fields, 
particularly those inter ested in soil health, generative AI, and new media. Across 
all events, audience -specific factors such as prior knowledge, interests, and 
motivations were considered to ensure inclusive and effective communication of 
the content.  
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Assessment of Activities  

Internal evaluations highlighted the success of all five activities in reaching their 
intended audiences and delivering content in accessible, engaging formats. 
Participants responded especially well to the INTO SOIL multimedia exhibition 
and the cyanotype  workshop, both of which offered tactile, visually impactful 
experiences that encouraged reflection and open -ended exploration. External 
feedback confirmed that participants gained new insights, appreciated the 
integration of scientific and artistic perspe ctives, and felt inspired to further 
engage with bioeconomy -related themes. Suggestions for improvement 
included offering more contextual information to deepen understanding and 
providing follow -up opportunities to support continued learning beyond the 
events.   

 

Overall Lessons Learned  

Working at the intersection of art and science requires active collaboration with 
experts from both fields throughout all stages of the project. Since it is rare for 
one individual to possess both scientific and artistic expertise, co -creation is 
essential  from planning to evaluation. Integrating creative approaches into 
traditional sectors, such as agriculture, also relies on clear communication and 
building trust with stakeholders.  

Interactive and multisensory formats have proven particularly effective in 
engaging audiences and maintaining their attention. Involving multiple senses ṽ
sight, sound, touch, taste, and smell ṽcan spark curiosity and foster a deeper 
understanding and emotion al connection. Additionally, partnering with large -
scale festivals (Valley of Arts) or well -known venues (FUGA) has been beneficial. It 
facilitates communication and visibility, helping to reach the target audience 
more effectively.  

 

Future Recommendations  

Future awareness -raising activities should be carefully adapted to local and 
cultural contexts to ensure their relevance and accessibility. Designing formats 
that reflect regional values and practical conditions can improve audience 
engagement and the over all effectiveness of communication. Ther efore 
adequate time should be allocated to the preparatory phase, including both 
logistical planning and the early development of strong partnerships with 
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scientific and economic actors. These collaborations can help ensure thematic 
accuracy and support the delivery of high -quality outcomes.  

It is also important to integrate sustainability considerations from the very 
beginning of the planning process. Planning should include strategies for long -
term engagement, potential funding sources, and community involvement to 
support the continuation a nd evolution of the developed formats. Maintaining a 
consistent and visible presence of bioeconomy -related platforms across sectors 
is essential to fostering long -term commitment and meaningful cross -sectoral 
dialogue.  
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4.2.2 Further information and a Good practice recommendation for Art Events 
and Communication Campaigns in the Hungarian Hub  

 

The links below provide further resources and recommendations related to the 
events summarised above from the Art Events and Communication Campaigns 
carried out in the Hungarian  HUB   
 
All activities:  

ü MOME | Aktivitások Ṿ Engage4Bio  
 

Into Soil Exhibition:  

ü https://fuga.org.hu/fevent/into -soil -pop -up -exhibition/  
ü https://www.facebook.com/events/fuga -budapesti -

%C3%A9p%C3%ADt%C3%A9szeti -k%C3%B6zpont/into -soil -pop -up -
exhibition -mome -x-engage4bio/8285344101563849/  

ü https://www.youtube.com/watch?v=nJtm1vKuyFk  
 
Round Table Discussion  

ü https://www.youtube.com/watch?v=l6altacE7Ug  

Cyanotype Workhop and Sustainability Picnic at the Valley of Art s 

ü https://www.muveszetekvolgye.hu/  
ü https://www.facebook.com/100064249197041/photos/888187236666241/  

Food Innovation Design Sprint:  

ü https://mome.hu/hu/esemenyek/food -innovation -design -sprint  
ü https://www.instagram.com/momeinnovation/p/C7pRe53Mgju/?img_inde

x=1 
ü https://www.instagram.com/engage4bio/p/C7wOxkBocph/?img_index=1  
ü https://etszk.u -szeged.hu/kutatas -tudomany/konferenciak/food -

innovation -design  
ü https://www.facebook.com/events/7616578765047675/  
ü https://happeningnext.com/event/food -innovation -design -sprint -

eid3a0bdljacb  
ü https://allevents.in/budapest/food -innovation -design -

sprint/200026529679251  
ü https://www.forumapp.eu/event/ab2c1244 -556f -408b -8f3e -8bf32c997083  

  

https://mome.hu/hu/aktivitasok-engage4bio
https://fuga.org.hu/fevent/into-soil-pop-up-exhibition/
https://www.facebook.com/events/fuga-budapesti-%C3%A9p%C3%ADt%C3%A9szeti-k%C3%B6zpont/into-soil-pop-up-exhibition-mome-x-engage4bio/8285344101563849/
https://www.facebook.com/events/fuga-budapesti-%C3%A9p%C3%ADt%C3%A9szeti-k%C3%B6zpont/into-soil-pop-up-exhibition-mome-x-engage4bio/8285344101563849/
https://www.facebook.com/events/fuga-budapesti-%C3%A9p%C3%ADt%C3%A9szeti-k%C3%B6zpont/into-soil-pop-up-exhibition-mome-x-engage4bio/8285344101563849/
https://www.youtube.com/watch?v=nJtm1vKuyFk
https://www.youtube.com/watch?v=l6altacE7Ug
https://www.muveszetekvolgye.hu/
https://www.facebook.com/100064249197041/photos/888187236666241/
https://mome.hu/hu/esemenyek/food-innovation-design-sprint
https://www.instagram.com/momeinnovation/p/C7pRe53Mgju/?img_index=1
https://www.instagram.com/momeinnovation/p/C7pRe53Mgju/?img_index=1
https://www.instagram.com/engage4bio/p/C7wOxkBocph/?img_index=1
https://etszk.u-szeged.hu/kutatas-tudomany/konferenciak/food-innovation-design
https://etszk.u-szeged.hu/kutatas-tudomany/konferenciak/food-innovation-design
https://www.facebook.com/events/7616578765047675/
https://happeningnext.com/event/food-innovation-design-sprint-eid3a0bdljacb
https://happeningnext.com/event/food-innovation-design-sprint-eid3a0bdljacb
https://allevents.in/budapest/food-innovation-design-sprint/200026529679251
https://allevents.in/budapest/food-innovation-design-sprint/200026529679251
https://www.forumapp.eu/event/ab2c1244-556f-408b-8f3e-8bf32c997083
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4.3 ITALIAN HUB  
4.3.1 Summary of Art Events and Communication Campaigns in the Italian 

Hub  
 

General Description of Activities  

The Italian Hub focused its communication activities on the themes of marine 
biodiversity, local fisheries, and sustainable seafood consumption. These 
priorities emerged through the co -creation processes with stakeholders and 
were translated into a series of creative, multisensory, and inclusive events.  

The Hub organized five diverse activities combining participatory art, scientific 
outreach, consumer engagement, and public education. These included: 
EǸȺȺậ!ʽʽʔɶɶɐ >ȡȺȡɅǱɶɐ, a sound and poetry installation on marine life; Reti di Terra , 
a land -art performance using soil and used nets; a consumer test of local fish 
products; a video installation Wonders of the Sea  presented at the European 
Night of Museums; and educational activities for children during the World 
Oceans Day . Together, these events promoted b ioliteracy and encouraged 
public reflection on the cultural, ecological, and economic value of marine 
ecosystems.  

 

Target Group of Activities  

ÿțǸ uʌǍȺȡǍɅ oʔǩẏɾ ǍǪʌȡʬȡʌȡǸɾ ʭǸɶǸ ǱǸɾȡȓɅǸǱ ʌɐ ɶǸǍǪț Ǎ ǩɶɐǍǱ ǍɅǱ ǱȡʬǸɶɾǸ ǍʔǱȡǸɅǪǸ 
across generations, disciplines, and social backgrounds. Museum installations 
and performances were open to the general public, including families, students, 
artists, and tour ists. Specific actions engaged school children, elderly citizens, and 
marginalized communities through partnerships with local social service 
organisations. The consumer testing activity targeted adults open to new 
seafood products and willing to provide s tructured feedback. Events were 
carefully adapted to meet the communicative needs of both scientific and non -
specialist audiences, with special attention to accessibility, sensory engagement, 
and emotional resonance.  

Assessment of Activities  

The activities reached a broad and diverse audience involving several hundred 
participants across public spaces, schools, and cultural venues. Quantitatively, 
large -scale events such as the World Oceans Day and immersive installations 
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ensured high public visibility, while the consumer testing with 13 participants 
provided structured insights into taste perception and sustainability awareness.  

Qualitatively, the events demonstrated that artistic and performative formats , 
such as ritual -based actions, soundscapes, and visual storytelling , enabled strong 
emotional engagement and fostered intergenerational dialogue. Participants 
described the experiences as immersive, inclusive, and thought -provoking. The 
combination of local narratives, scientific framing, and sensory design enhanced 
the acc essibility of bioeconomy topics and stimulated behavioral reflection.  

Overall Lessons Learned  

The implementation phase offered valuable experiences that can inform and 
improve future planning. Public institutions such as museums offer ideal venues 
for engaging diverse audiences in bioeconomy topics. Second, artistic and 
performative formats proved highly effective in translating scientific concepts 
into emotionally engaging experiences. The involvement of children and elderly 
citizens emphasized the intergenerational relevance of sustainability and 
bioliteracy. Technical aspects , particularly sound and spatial setup , require 
detailed attention to preserve the quality of immersive experiences. Finally, 
building trust and continuity with local communities is crucial, especially when 
working with marginalized groups or in non -formal learning contexts.  

Future Recommendations  

Future initiatives should continue to explore the integration of art, science, and 
sensory -based communication to broaden public understanding of bioeconomy. 
Greater attention should be given to multilingual accessibility, especially in 
events targeting in ternational audiences. Longer preparation timelines would 
allow for deeper collaboration between artists and scientists, and more refined 
execution of technical components. Follow -up activities and documentation (e.g. 
digital archiving, podcasts, open tool kits) could help extend the reach and impact 
of each event. The Italian Hub is encouraged to continue fostering inclusive, 
place -based formats that centre cultural identity and ecological awareness as 
pillars of sustainable transition.  
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4.3.2 Further information and a Good practice recommendation for Art Events 
and Communication Campaigns in the Italian Hub  

 

The links below provide further resources and recommendations related to the events 
summarised above from the Art Events and Communication Campaigns carried out in 
the Italian H ub . 

EǸȺȺậ !ʽʽʔɶɶɐ >ȡȺȡɅǱɶɐ & Reti di Terra:  
 
ü https://fondoambiente.it/luoghi/complesso -di -san -domenico -trapani?ldc  
ü https://comune.trapani.it/news/complesso -di -san -domenico -via -ai-lavori/  
ü https://comune.trapani.it/turismo/torre -di -ligny/  
ü https://www.turismotrapani.net/museo -civico -torre -di -ligny/  
ü https://trapanistruzioniperluso.com/museo -torre -ligny/  
ü https://fondoambiente.it/luoghi/chiesa -san -liberale?ldc  

 

Wonder of the Sea:  

ü https://www.unipa.it/Evento -Tra-scienza -e-mito -alla -scoperta -dei -tesori -
del -Museo -Gemmellaro -per -la-Notte -europea -dei -musei -2025/  

ü https://www.facebook.com/museo.gemmellaro/photos/ecco -il -
programma -del -museo -gemmellaro -per -la-notte -europea -dei -musei -
2025 -che -s/1312091590534780/?_rdr  

ü https://docs.comune.palermo.it/js/server/uploads/turismo/news/_15052025
075337.pdf   

 

World Ocean Day:  

ü https://giornatamondialedeglioceani.ingv.it/   
ü https://www.facebook.com/story.php?story_fbid=431286152984625&id=100

083097322204&rdid=0v8QaL9x45zAnwh0   
ü https://www.unipa.it/strutture/centro -sostenibilita/contatti/galleria -

immagini -cste/photogallery -giornata -mondiale -degli -
oceani/#prettyPhoto   

 

  

https://fondoambiente.it/luoghi/complesso-di-san-domenico-trapani?ldc
https://comune.trapani.it/news/complesso-di-san-domenico-via-ai-lavori/
https://comune.trapani.it/turismo/torre-di-ligny/
https://www.turismotrapani.net/museo-civico-torre-di-ligny/
https://trapanistruzioniperluso.com/museo-torre-ligny/
https://fondoambiente.it/luoghi/chiesa-san-liberale?ldc
https://www.unipa.it/Evento-Tra-scienza-e-mito-alla-scoperta-dei-tesori-del-Museo-Gemmellaro-per-la-Notte-europea-dei-musei-2025/
https://www.unipa.it/Evento-Tra-scienza-e-mito-alla-scoperta-dei-tesori-del-Museo-Gemmellaro-per-la-Notte-europea-dei-musei-2025/
https://www.facebook.com/museo.gemmellaro/photos/ecco-il-programma-del-museo-gemmellaro-per-la-notte-europea-dei-musei-2025-che-s/1312091590534780/?_rdr
https://www.facebook.com/museo.gemmellaro/photos/ecco-il-programma-del-museo-gemmellaro-per-la-notte-europea-dei-musei-2025-che-s/1312091590534780/?_rdr
https://www.facebook.com/museo.gemmellaro/photos/ecco-il-programma-del-museo-gemmellaro-per-la-notte-europea-dei-musei-2025-che-s/1312091590534780/?_rdr
https://docs.comune.palermo.it/js/server/uploads/turismo/news/_15052025075337.pdf
https://docs.comune.palermo.it/js/server/uploads/turismo/news/_15052025075337.pdf
https://giornatamondialedeglioceani.ingv.it/
https://www.facebook.com/story.php?story_fbid=431286152984625&id=100083097322204&rdid=0v8QaL9x45zAnwh0
https://www.facebook.com/story.php?story_fbid=431286152984625&id=100083097322204&rdid=0v8QaL9x45zAnwh0
https://www.unipa.it/strutture/centro-sostenibilita/contatti/galleria-immagini-cste/photogallery-giornata-mondiale-degli-oceani/#prettyPhoto
https://www.unipa.it/strutture/centro-sostenibilita/contatti/galleria-immagini-cste/photogallery-giornata-mondiale-degli-oceani/#prettyPhoto
https://www.unipa.it/strutture/centro-sostenibilita/contatti/galleria-immagini-cste/photogallery-giornata-mondiale-degli-oceani/#prettyPhoto
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